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GRIN Verlag Mai 2008, 2008. sonst. Bücher. Book Condition: Neu.
210x148x1 mm. This item is printed on demand - Print on
Demand Neuware - Scholarly Essay from the year 2008 in the
subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade:
keine, Berg Universität Kosice (SK) (Berg Universität Kosice), 11
entries in the bibliography, language: English, abstract: The
modern type of leisure manager/destination manager has far
more comprehensive job areas and therefore should be met
with a changed perception of his or her role. The area of
responsibility will be decisively extended. HIERGEIST/
WENDLING/ ZIERNHÖLD (2000, page 35) see in this type not only
marketing experts, but primarily motivators and moderators of
internal marketing, using intensive communication to pass on
benefit potential and feelings of solidarity to their target groups
and to create the necessary willingness for co-operation. 16 pp.
Englisch.
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This book is definitely worth acquiring. I have go through and so i am certain that i will likely to read through again
again in the future. Its been printed in an exceptionally basic way in fact it is only aIer i finished reading this
publication in which actually altered me, change the way in my opinion.
-- Andr es B a shir ia n      

Comprehensive guide for publication fanatics. This really is for all who statte there had not been a well worth reading
through. I discovered this ebook from my dad and i encouraged this book to find out.
-- La cy Goldner  
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